
USING SECURITY DOOR 

We are being proactive and 

locking the security door (at 

the entrance to the pre-

school hallway) during class 

time.  It will remain open at 

pick-up and drip-off time.  

Office staff will buzz you in 

from the outside. Push the 

door hard to open it from 

the inside. 

FALL FUNDRAISER 

Thanks to those of you who 

contributed to the fall fund-

raiser.  We were able to add 

this money to some money 

from the picnic last year to 

purchase new computer moni-

torsfor the school! 

REGISTRATION 

Applications become available 

online and in the preschool 

office January 3rd, 2012 for 

the coming year.  

Returning students must ap-

ply by February 1, 2012. This 

group of students includes all 

children or siblings of chil-

dren already attending Wa-

satch Preschool this year. 

They get first choice of 

available classes.  

New students must apply by 

March 1, 2012.  This group 

includes any new students 

who do not attend this year.  

We place students into avail-

able spaces in random order,  

until all openings are taken.  

We notify parents of results 

shortly after each deadline.  

Waiting lists begin after the 

program is full. 

TOURS OF SCHOOL 

Come visit us during our 

weekly tours on Tuesday 

mornings at 10:00 a.m. Tell 

friends that registration 

begins now so we can include 

anyone who has a desire to 

attend our program.  

DRESS CHILDREN FOR 

THE COLD 

We remind you again to dress 

your children to play out-

doors.  Send them with a 

good coat, gloves or mittens 

and shoes with closed toes or 

heels. On snow days, boots  

help. The children play out-

side unless the health de-

partment recommends they 

stay indoors because of an 

inversion or  when snow falls 

from the playground roof.   

DECREASE POLLUTION ON 

OUR PLAYGROUND 

Did you know that idling a 

engine for 10 seconds uses 

more gas than shutting off 

and restarting a car? And car 

exhaust is dirtier from an 

idling car than a moving one? 

Keep the air around our 

school cleaner by shutting 

off cars when waiting in the 

parking lot.  Visit 

www.idlefree.utah.gov for 

more information. 

  

BIG BODY PLAY 

(*Taken from Child Care Exchange, January, 2011) 

Big body  play– the sometimes rowdy, always very physical running, rolling, climbing, tagging, jumping, grabbing, and 

wrestling that most children love and many adults try to shut down-can and should be an integral part of every early 

childhood setting.  There are great benefits from big body play for young children’s physical, emotional, and cognitive 

development.  Children learn how to organize the physical environment, set rules and policies, and supervise the play.   

They develop increasingly sophisticated  communication skills-both verbal and nonverbal-and social skills. It is one of 

the best ways for children (especially) boys to develop empathy and self-regulation.  Creativity and thinking skills are 

enhanced as children determine and solve problems as the arise in the course of the active play.” 
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 Calendar 

 January 3rd: School re-

sumes. Tuition due, Reg-

istration forms available 

 January 10th: Late fee 

for tuition  

 January 16th: Martin 

Luther King Day, no 

school.                                                                                                                                                                                                                                                                                                                                                                                                                                              

 PICK UP REGISTRA-

TION FORMS FOR 

NEXT YEAR IN THE 

OFFICE OR ONLINE. 

 

 



If the newsletter is distributed in-

ternally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings 

will show how your business is grow-

ing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book re-

view, a letter from the president, or 

an editorial. You 

can also profile 

new employees or 

top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on cur-

rent technologies or innovations in 

your field. 

You may also want to note business or 

economic trends, or make predictions 

for your customers or clients. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and im-

port into your newslet-

ter. There are also sev-

eral tools you can use to 

draw shapes and symbols. 

Once you have chosen an 

image, place it close to 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask your-

self if the picture supports or en-

hances the message you’re trying to 

convey. Avoid selecting images that 

appear to be out of context. 

the article. Be sure to 

place the caption of the 

image near the image. 
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Caption describing picture 

or graphic. 

Caption describing picture or 

graphic. 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, 

market studies, and reports. 

While your main goal of distributing a 

newsletter might be to sell your prod-

uct or service, the key to a successful 

newsletter is making it useful to your 

readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a spe-

cial offer that promotes a new prod-

uct. 

You can also research 

articles or find “filler” 

articles by accessing 

the World Wide Web. 

You can write about a 

variety of topics but 

try to keep your arti-

cles short. 

Much of the content 

you put in your newslet-

ter can also be used for 

your Web site. Micro-

soft Publisher offers a 

simple way to convert your newsletter 

to a Web publication. So, when you’re 

finished writing your 

newsletter, convert it 

to a Web site and post 

it. 

If the newsletter is distributed in-

ternally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings 

will show how your business is grow-

ing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book re-

view, a letter from the president, or 

an editorial. You 

can also profile 

new employees or 

top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on cur-

rent technologies or innovations in 

your field. 

You may also want to note business or 

economic trends, or make predictions 

for your customers or clients. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and im-

port into your newslet-

ter. There are also sev-

eral tools you can use to 

draw shapes and symbols. 

Once you have chosen an 

image, place it close to 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask your-

self if the picture supports or en-

hances the message you’re trying to 

convey. Avoid selecting images that 

appear to be out of context. 

the article. Be sure to 

place the caption of the 

image near the image. 

Volume 7, Issue 5 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

Page 3 

Caption describing picture 

or graphic. 

Caption describing picture or 

graphic. 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



Organization 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Wasatch Presbyterian 

Preschool 

employees. 

If you have any prices 

of standard products 

or services, you can 

include a listing of 

those here. You may 

want to refer your 

readers to any other 

forms of communica-

tion that you’ve cre-

ated for your organi-

zation. 

You can also use this 

space to remind read-

ers to mark their cal-

endars for a regular event, such as a 

breakfast meeting for vendors every 

third Tuesday of the month, or a bi-

annual charity auction. 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve received 

since the last edition or you can sum-

marize some generic questions that 

are frequently asked about your or-

ganization. 

A listing of names and titles of man-

agers in your organization is a good 

way to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

If space is available, 

this is a good place to 

insert a clip art image 

or some other graphic. 

Phone: 555-555-5555 

Fax: 555-555-5555 

Email: xyz@microsoft.com 

Back Page Story Headline 

We’re on the Web! 

example.microsoft.com 

Your business tag line here. 

Caption describing picture or 

graphic. 

This would be a good place to insert a short para-

graph about your organization. It might include the 

purpose of the organization, its mission, founding 

date, and a brief history. You could also include a 

brief list of the types of products, services, or 

programs your organization offers, the geographic 

area covered (for example, western U.S. or Euro-

pean markets), and a profile of the types of cus-

tomers or members served.  

It would also be useful to include a contact name 

for readers who want more information about the 

organization. 


